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OVERVIEW

INTRODUCTION:

As we approach the mid-point of 2024, the travel industry stands at a pivotal point of
growth and opportunity. Revenge travel—the post-pandemic surge in travel demand—may
be subsiding, but travelers are maintaining interest in exploring new destinations and travel
experiences. According to Deloitte’s 2024 Travel Industry Outlook, consumer bookings for
hotels and flights remain steady, and the enthusiasm for organizing trips this yearis on

the rise.

This sustained interest presents a significant opportunity for the travel industry to adopt
innovative strategies that address the evolving needs of today’s travelers. While
traditional first-party data can offer some insight into consumer tastes and preferences,
the ever-changing nature of consumer behavior now demands a more nuanced approach.
As the need for data-driven consumer insights grows, Qloo's expansive cross-category
database and cutting-edge Taste Al technology can empower travel providers to create
more compelling, personalized travel experiences.
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https://www2.deloitte.com/us/en/pages/consumer-business/articles/travel-hospitality-industry-outlook.html
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New technologies are reshaping customer interactions across industries, and the

travel sector is seeing new opportunities for growth and personalization. Machine
learning-powered advanced analytics and generative Al are transforming how travel
providers understand and interact with their customers. These tools are doing more than
improving backend efficiencies—they're revolutionizing the way that travel experiences are
personalized and delivered, enabling providers to offer highly tailored travel suggestions
directly to consumers.

Amid rapidly evolving consumer trends and the increasing challenges of signal loss and
stringent privacy regulations, delivering truly customized experiences that distinguish your
brand has never been more difficult. Qloo’'s Taste Al, a privacy-compliant insights engine,
delves deep into your customers' nuanced cultural preferences, unlocking opportunities
for customized experiences, products, and marketing strategies tailored specifically to
their needs.

Personalization has become the norm among contemporary consumers. Today, travelers
are seeking experiences that genuinely reflect their individual tastes and interests,
requiring a level of customization that can best be achieved through sophisticated Al
integrated with rich, multi-dimensional data. This strategic personalization not only builds
loyalty but also enhances the overall customer journey, making every travel experience
seamless and memorable. This travel report provides a preview of the insights that can
help travel and airline companies leverage these new opportunities.

QOloo’s Taste Al technology has revealed detailed taste profiles for four distinct audience
segments aligned with 2024 travel trends:

The Sports Fan The Thrill Seeker The Wellness Traveler The Foodie

For each of these traveler types, we have identified the top destinations, fashion brands,
retail brands, and accessory brands that exhibit the strongest correlation with the
preferences and interests of these travelers. This report provides a comprehensive
overview, offering valuable insights for businesses looking to effectively target and engage
with these specific consumer groups based on their unique travel and lifestyle inclinations.
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METHODOLOGY

Qloo's Taste Al finds correlations between any given input and entities within a

requested category. The strength of these correlations is measured by Qloo’s Affinity
Score. This metric tells us how closely the input aligns with the outputted entities through
the shared tastes of their consumers or fans. Affinity Scores range from -1to +1, with +1
being a perfect match and -1 meaning no correlation at all.
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Travelers are increasingly planning their
travels around iconic athletic events.
According to the 2024 Global Travel Trends
Report from AMEX, 58% of surveyed travelers
are interested in traveling for sports in 2024.
Major upcoming events like the 2024 Summer
Olympic and Paralympic Games and the
European Football Championships are
contributing to the shift in travel trends.
For these travelers, the trek isn't just
about witnessing sports—it's also about
experiencing the energy and spirit of the
events and the memorable journeys that
come with them. The Sports Fan represents
these passionate travelers whose plans
are intricately woven with their love of

the game.

Qloo's Taste Al technology has predicted
the top travel destinations and the
preferred fashion, retail, and accessory
brands among adventure travelers:


https://www.americanexpress.com/en-us/travel/discover/get-inspired/global-travel-trends
https://www.americanexpress.com/en-us/travel/discover/get-inspired/global-travel-trends
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THE SPORTS FAN

Sports Travelers x Destinations
What destinations offer sports travelers most of what they’re seeking?

Nassau, Bahamas o p i 2 Miami, Florida
Affinity: 0.732129 R : . =5 <l Affinity: 0.726725

Dubai, United Arab Emirates Montego Bay, Jamaica Las Vegas, Nevada
Affinity: 0.728136 Affinity: 0.615365 Affinity: 0.679374

San Juan, Puerto Rico L A = :" - ’ I“". Houston, Texas
Affinity: 0.671651 7] i ; — \ Affinity: 0.619775

Atlanta, Georgia Chicago, lllinois Maldives, South Asia
Affinity: 0.728136 Affinity: 0.664197 Affinity: 0.595724

Qloo’s Take:

Destinations that offer a mix of leisure activities and opportunities to engage in or watch
various sports align most with what sports fans are seeking in their next trip. Nassau
appeals to sports fans with its vibrant beach and water sports scene. Its lively yet relaxed
atmosphere is perfect for those who enjoy active vacations. Atlanta’s rich sports history
continues to draw fans who appreciate both professional sports and outdoor adventures.
Miami is also a top option with its dynamic mix of water sports, golf courses, and
energetic nightlife.




Sports Travelers x Fashion Brands
What fashion brands do sports travelers love most?

éa N\ N\ N\ N\ )

S = N\ 3B

adiaas
Air Jordan Under Armour Champs Sports Adidas Big Baller Brand

\ Affinity: 0.903523 ) \ Affinity: 0.861593 ) K Affinity: 0.80342 ) K Affinity: 0.802797 ) \ Affinity: 0.796349 )
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Puma Rolex Reebok ‘47 Lids

\ Affinity: 0.744635 j \ Affinity: 0.738607 J \ Affinity: 0.736338 ) \ Affinity: 0.724325 j \ Affinity: 0.723666 j

Qloo’s Take:

The fashion brand preferences of sports fans demonstrate a clear overlap between
sports fandom and fashion, showing that brand loyalty often extends from the field or
court into everyday life. Air Jordan tops the list, showing that its iconic sneakers and
athletic apparel resonate deeply with basketball enthusiasts and style-conscious
consumers alike. Under Armour is also a favorite, with high-performance sports gear and
apparel that cater to both athletes and casual exercisers. Champs Sports, a go-to retailer
for a wide range of branded sports apparel and footwear, is also a top brand.




Qi

Sports Travelers x Retail Brands
What retail brands most align with sports travelers’interests?

GNBAStore

Affinity: 0.70597

Foot Locker ebay Affinity: 0.655947

Affinity: 0.863319 -
nity Affinity: 0.666917

m -

FINISH LINE MODELLS GNC
.. SPORTING GOODS’ LIVE WELL
Affinity: 0.76745 Affinity: 0.678821 Affinity: 0.630541
1%
DICK’S T (117 GameStop
Affinity: 0.707282 Affinity: 0.653011

Affinity: 0.776834

Qloo’s Take:

Foot Locker is a favorite among sports fans, offering a wide selection of athletic
footwear that caters to diverse tastes and needs. Dick’s Sporting Goods also ranks highly,

providing sports enthusiasts with a comprehensive range of equipment and apparel for a
variety of activities.
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Sports Travelers x Accessory Brands
What accessories are best for sports travelers?
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Qloo’s Take:

Sports fans show a clear affinity for accessory brands that enhance their style while also
providing functional benefits. Rolex leads as a top choice, perfect for sports fans who
appreciate both luxury and the heritage associated with a classic sports watch. Oakley is
also favored, known for its high-performance eyewear that offers both style and
durability. Tommy Hilfiger, with its blend of classic American style and casual
sportiness, also appeals to sports fans.
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THRILL
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While lounging on a beach or exploring a new
city is certainly enjoyable, some travelers are
constantly seeking to venture out of their
comfort zone. Adventure travel captures the
imagination of those looking to push
m beyond the ordinary, offering thrilling
experiences that challenge and
- - exhilarate. According to AMEX,
e\ expedition-style adventures are on
% the rise—65% of travelers are more
| interested in taking a major trip in
\ 2024 thanin previous years. So it's
\ no surprise that adventurous
\ travel is one of the top travel
{  trends for 2024. The Thrill
Seeker represents these bold
adventurers, who prioritize
\ exciting, even physically
demanding experiences as
essential elements of their
travels.

Qloo's Taste Al technology
has predicted the top
travel destinations and
the preferred fashion,
retail, and accessory
brands among
adventure travelers:
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https://www.americanexpress.com/en-us/travel/discover/get-inspired/global-travel-trends
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Adventure Travelers x Destinations
What destinations offer adventure travelers most of what they’re seeking?

=y 2

South Lake Tahoe, California \ ; Mount Shasta, California
Affinity: 0.690457 A el Affinity: 0.764754

Sayulita, Mexico Moab, Utah Park City, Utah
Affinity: 0.705283 Affinity: 0.647946 Affinity: 0. 598057

Bellingham, Washington = T Boulder, Colorado
Affinity: 0. 596003 - : - Affinity: 0.620595

Cusco, Peru Cabo:San Lucas, Mexico Klamath Falls, Oregon
Affinity: 0.62201 Affinity: 0.651924 Affinity: 0.69891

Qloo’s Take:

Mount Shasta is a top option for adventure travelers, known for its challenging hikes
and stunning mountainous landscapes that are sure to keep thrill seekers entertained.
Sayulitais also a great pick, known for its surf breaks that satisfy both beginners and
pros. Klamath Falls, although less well-known, offers unique activities in its gorgeous
tree-filled landscapes, including bird watching and fishing. It's a hidden gem for those
seeking adventure off the beaten path.
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Adventure Travelers x Fashion Brands
What fashion brands do adventure travelers love most?
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The North Face
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Eddie Bauer
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Osprey
Affinity: 0.811172
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tentree

Tentree
Affinity: 0.793087
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Columbia Sportswear
Company

Affinity: 0.783323
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Go far. Feel good.” “ /\RCVTE RYX

Huckberry Smartwool Burton Snowboards Billabong Arc’teryx
Affinity: 0.778627 Affinity: 0.774239 Affinity: 0.772463 Affinity: 0.761215 Affinity: 0.757088
-
Qloo’s Take:

Unsurprisingly, thrill seekers prefer brands that combine durability, functionality, and
style, giving them the necessary tools to tackle their adventurous pursuits. The North
Face leads as the most favored brand among thrill seekers, well known for its durable and
high-performance outdoor apparel that meets the demands of extreme environments.
Eddie Bauer closely follows, offering quality gear and clothing that supports a wide range
of outdoor activities. Osprey is a favorite, providing specialized backpacks and travel
gear to adventurers who need reliable equipment for their journeys.
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Adventure Travelers x Retail Brands
What retail brands most align with adventure travelers’interests?

SO
DICK’S S
Affinity: 0.64459 A4 b

Affinity: 0.795341 Affinity: 0.588869

Affinity: 0.602064

Cabelns petco v

Affinity: 0.658976
Affinity: 0.601111 Affinity: 0.594082

MOMENT
Affinity: 0.666932 Crate&Barrel

Affinity: 0.598385
Affinity: 0.639408

Qloo’s Take:

Thrill seekers look to retail brands that provide robust and reliable gear perfect for
outdoor adventures and extreme sports. Leading this category is Backcountry, known
for its extensive selection of high-quality outdoor gear. Cabela’s, known for its hunting,
fishing, and outdoor cooking equipment, also ranks highly among thrill seekers. But
many adventure travelers are also homeowners and pet lovers, explaining why retailers
like Target, Petco, Home Depot and Crate & Barrel, and Petco top this list.
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Adventure Travelers x Accessory Brands

What accessories are best for adventure travelers?

OAKLEY 0.746701

L.L.Bean 0.746229

FILSON 0. 735696
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Qloo’s Take:

The thrill seeker’s accessories need to be able to withstand the rigors of their
adventurous lifestyles. Like their fashion and retail choices, thrill seekers look for
accessory brands that combine durability and functionality. Oakley is a top brand,
favored for its high-performance eyewear that offers both protection and style in even
the most extreme conditions. Close behind is L.L.Bean, well-loved for its rugged outdoor
equipment and accessories that cater to the practical needs of outdoor enthusiasts.
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While health and wellness trends
frequently come and go, the
enduring appeal of wellness
travel is undeniable. With
the wellness tourism
sector projected to reach
1.5 trillion by 2025, more
and more travelers are
seeking escapes that not only take
them away from their daily routines but
also promote their overall well-being. The
Wellness Traveler represents those who
plan their travel with rejuvenation,
tranquility, and holistic health
experiences in mind.

- Oloo's Taste Al technology has predicted
the top travel destinations and the
preferred fashion, retail, and accessory
brands among wellness travelers:


https://www.cntraveler.com/story/wellness-travel-trends-2024
https://www.cntraveler.com/story/wellness-travel-trends-2024
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Wellness Travelers x Destinations
What destinations offer wellness travelers most of what they’re seeking?

Sonoma, California o 2 : s - Cabo.San Lucas, Mexico
Affinity: 0.620994 i dgmnrcs Affinity: 0.645728

Hamilton, Bermuda Tulum, Mexico Palm Springs, California
Affinity: 0.655047 Affinity: 0.62788 Affinity: 0.644987

Kailua-Kona, Hawaii . i — | Charlotte Amalie, US Virgin Islands
Affinity: 0.63689 - Ak <, ; vt Affinity: 0.608383

Sedona, Arizona Placencia, Belize Akumal, Mexico
Affinity: 0.660651 Affinity: 0.746379 Affinity: 0.631477

Qloo’s Take:

Wellness travelers are satisfied with traditional wellness hubs but also with less
frequented locales that offer unique, tranquil experiences conducive to relaxation and
health. While it may not be the most popular destination amongst the general population,
Placencia ranks highest in affinity among wellness travelers, appealing for its pristine
beaches and serene atmosphere.




Wellness Travelers x Fashion Brands
What fashion brands do wellness travelers love most?

4 N N N N )

@ qlo allbinols alomoves SATHLETA
Lululemon Alo Yoga Allbirds Alo Moves Athleta

Affinity: 0.828367 Affinity: 0.819913 Affinity: 0.783877 Affinity: 0.773848 Affinity: 0.772835
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Beyond Yoga Spiritual Gangster Anthropologie Balanced Body Free People

Affinity: 0.769165 Affinity: 0.759648 Affinity: 0.746656 Affinity: 0.746265 Affinity: 0.737000

Qloo’s Take:

Wellness travelers don't sacrifice quality and style when seeking out brands that embody
a philosophy of health and mindfulness. Lululemon is highly favored for its premium
athletic wear that supports a variety of fitness activities, resonating with travelers
who pursue an active and health-conscious lifestyle. Alo Yoga is also a top choice,
appreciated for its stylish and functional yoga attire that promotes wellness
throughout daily activities.
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Wellness Travelers x Retail Brands

What retail brands most align with wellness travelers’interests?

Etsy
6 Affinity: 0.717365 <HRIVg
‘arll - MARKET -
Ml;\}rze EEQrODS Affinity: 0.709957
THREDUP

Affinity: 0.794724 Affinity: 0.710335

me N

TRADER JOE’S R NORDSTROM
Affinity: 0.731429 T Affinity: 0.679280
R
Affinity: 0.716781
4 west elm

REFINERY29

Affinity: 0.738444

Affinity: 0.722747

Affinity: 0.690701

Qloo’s Take:

Wellness travelers seek out retail brands that align with their health-conscious and
ethical lifestyles. Whole Foods Market is a primary choice, popular for its wide range of
organic and natural products that cater to a healthy lifestyle. The numerous handmade,
unique items available on Etsy satisfy the wellness traveler’s interests, while ThredUp, an
online consignment and thrift store, appeals to this traveler’s sustainable mindset.
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Wellness Travelers x Accessory Brands

What accessories are best for wellness travelers?

.ggg. fltblt 0.763964
WARBY PARKER 0.741243
® ROTHY'S 0.70054

kate spade

NEW YORK

MEJURI

mantra
BAUBLEBAR

DAGNE DOVER

BEIS

iy g

Qloo’s Take:

Wellness travelers are particularly drawn to accessory brands that enhance their active
lifestyles or contribute to their overall well-being. Fitbit leads this category, known for its
fitness wearables that help users monitor and improve their physical health. Warby
Parker is also a top brand known for its socially responsible and trendy eyewear.
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THE
FOODIE 11

One of the best parts about visiting a
new destination is experiencing local
culture —and what better way than through
its restaurants and traditional dishes?
Culinary tourism is booming, topping $805.9
billion globally in 2022, and according to the
luxury travel network Virtuoso, 20% of
travelers are booking trips with food and
wine as their focus. The Foodie represents
those who travel primarily to explore culinary
delights, from Michelin-star restaurants to
street food stalls.

Qloo’s Taste Al technology
has predicted the top
travel destinations
and the preferred
fashion, retail, and
accessory brands
among foodie

travelers:
21


https://www.researchandmarkets.com/report/culinary-tourism?utm_source=CI&utm_medium=PressRelease&utm_code=vwkt6l&utm_campaign=1829639+-+Culinary+Tourism+Global+Market+Report+2023%3a+Sector+to+Reach+%242%2c114+Billion+by+2028+at+a+CAGR+of+17.44%25&utm_exec=jamu273prd
https://www.researchandmarkets.com/report/culinary-tourism?utm_source=CI&utm_medium=PressRelease&utm_code=vwkt6l&utm_campaign=1829639+-+Culinary+Tourism+Global+Market+Report+2023%3a+Sector+to+Reach+%242%2c114+Billion+by+2028+at+a+CAGR+of+17.44%25&utm_exec=jamu273prd
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Foodie Travelers x Destinations
What destinations offer foodie travelers most of what they're seeking?

Saint-Emilion - I A= Larrabetzu
Affinity: 0.587548 g Affinity: 0.603617

Siena New York
Affinity: 0.541901 Affinity: 0.538993

Lasarte-Oria
Affinity: 0.504435

Valencia Napa Chicago
Affinity: 0.513619 Affinity: 0.645728 Affinity: 0.498373

Qloo’s Take:

Foodie travelers are looking to travel to destinations that offer rich and complex culinary
experiences. It's little surprise that Napa is a top choice, renowned for its world-class
vineyards and gourmet dining that attract connoisseurs from around the globe.
Larrabetzu in Spain, while relatively low in popularity, is highly valued for its unique
Basque cuisine.
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Foodie Travelers x Fashion Brands
What fashion brands do foodie travelers love most?

4 N N [ N [ N I
hedley . i
S herhett ANTHROPOLOGIE ﬂ(adéw% “*BOMBAS
Hedley & Bennett Anthropologie Madewell Allbirds Bombas
Affinity: 0.755577 Affinity: 0.735732 Affinity: 0.732815 Affinity: 0.724235 Affinity: 0.700508
2ANG J
4 N N (7 N (7 N )
JCREW SJP ‘ModCloth DRAPER JAMES LOFT
¢ BY SARAH JESSICA PARKER
SJP by Sarah
J.Crew Jessica Parker Modcloth Draper James Loft
Affinity: 0.697385 Affinity: 0.759648 Affinity: 0.677151 Affinity: 0.661417 Affinity: 0.651242
Qloo’s Take:

Foodie travelers appreciate fashion brands that reflect a blend of style, comfort, and
practicality—and they also love brands that complement their passion for food. Hedley
& Bennett is a top fashion brand for foodies; they're known for their high-quality chef

aprons and kitchen clothing, making it a favorite among those who love to cook or enjoy

culinary experiences. Anthropologie and Madewell follow closely, with eclectic and
versatile clothing that appeals to foodies looking for outfits for any occasion.
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Foodie Travelers x Retail Brands
What retail brands most align with foodie travelers’interests?

POTTERYRARN
Affinity: 0.734196

WHOLE FOODS

MARKET

Affinity: 0.704573
REFINERY29

Affinity: 0.713536

Affinity: 0.830618

) Etsy west elm
L) Affinity: 0.718028 Affinity: 0.693684
Affinity: 0.741777
NORDSTROM
TRADER JOE'S Affinity: 0.695556

Affinity: 0.746075 Crate&Barrel
Affinity: 0.736431

Qloo’s Take:

Foodie travelers favor retail brands that complement their lifestyles. Whole Foods Market
is the top choice for foodies, a perfect destination for those seeking a wide array of
organic and specialty foods that are perfect for gourmet cooking and healthy living. But
the foodie isn't always looking for expensive options — Trader Joe's is also popular with
this group, known for its unique and flavorful products that inspire creativity in the
kitchen while being easy on the wallet.
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Foodie Travelers x Accessory Brands

What accessories are best for foodie travelers?

WARBY PARKER 0.766561

kate spade

NEW YORK

0.691557

SHINOLA 0.70054

DETROIT

Catbnd
VRAI

CHANEL
¥ ROTHY'S

BAUBLEBAR

TIFFANY & CO.

TORY@ BURCH

Qloo’s Take:

Warby Parker leads the accessory preferences, followed by Kate Spade New York,
appealing to foodies with its chic and whimsical accessory designs that add a touch of
elegance to any outing. This cohort also has an appreciation for the finer things in life,
connecting with luxury brands like Chanel, Tiffany & Co., and VRAI.
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From bespoke itineraries to personalized rewards, Qloo's detailed taste profiles and
consumer insights have endless applications for businesses looking to refine their
strategy. And the best part? Qloo’s Taste Al technology operates without relying on any
Personally Identifiable Information (PIl), ensuring you can harness the full power of cultural
intelligence without compromising privacy.

Bespoke Itineraries

Using existing customer data, Qloo can craft personalized travel recommendations
that enhance the booking experience and increase customer loyalty. From suggesting
ideal destinations to recommending top dining spots, all of Qloo’s recommendations
are catered to your customers’' unique tastes and preferences.

LLM Integrations

Integrating Qloo’s insights into an LLM-powered chatbot allows travelers to ask
questions or create their own customized travel plans, ensuring authenticity and
personal relevance in every suggestion.

Customized Acquisition

Looking to engage new audiences effectively? Qloo’s insights enable businesses to
showcase dynamic vacation plans and destinations that precisely match the interests
of potential customers—no prior customer data required.

Personalized Rewards

By revealing the detailed interests of customers, Qloo can help you offer rewards that
your customers actually want to earn. From unique travel experiences to freebies
from brands they love, these customized rewards are designed to enhance loyalty and
ensure travelers feel valued on every journey.

Campaign Optimization

Craft more compelling advertising, choose the most effective media channels, and
target your audiences more precisely with Qloo’s insights. By revealing the interests
and preferences of travelers, Qloo helps businesses fine-tune their marketing
strategies with a detailed understanding of customer taste.
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Qloo is the leading Al company dissecting the intricacies of global tastes and
preferences. The company operates one of the world’s most robust catalogs of
notable people, places, and things, coupled with a consumer behavior and sentiment
database containing more than 10 trillion unique signals and zero Personally
Identifiable Information (PIl). By leveraging cutting-edge Al models, Qloo unlocks
the value of these databases to understand and predict audiences’ interests and
affinities with unrivaled accuracy. Since 2012, Qloo's award-winning Taste Al
technology has helped multinational companies — including Netflix, Starbucks,
JCDecaux, and Michelin — drive growth by powering personalized customer
experiences and large language models, superior recommendations, data-driven
marketing strategies, and advanced audience intelligence.

Media Contact Partnerships Contact

www.gloo.com
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